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combishape
Intro
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New opportunities with
unique shapes.

Products establish their identity at the point of sale primarily through
the packaging — and not only because this bears a brand name. The
packaging is the first impression a consumer gains of a product. For branded
products in particular it is important for the packaging to convey on the
right signals about the brand and the product image. This means that the
choice and design of a pack are key marketing decisions.

SIG Combibloc is a global thinker and competent partner for its
customers in each phase of a project. We are not only one of the world's
leading producers of aseptic carton packs for liquid and chunky food
products. We also offer our customers an integral success system, ranging
from pre-sales services, such as support with market research, development
of the carton design and optimisation of logistics features, to the supply of
a complete system comprising packaging materials and machines plus after-
sales service.

Right from the start, we have set new benchmarks with our product
innovations, opening up new potentials and market opportunities for the
beverage industry.

We have now developed a completely innovative concept which gives
creativity a free hand in the design of shapes: combishape — the unique
carton pack.
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Extraordinary: The power of branding.

It is becoming increasingly difficult for the
consumer to find his way through the world of
mechandise. Innumerable products, often similar or
even interchangeable, are all competing for his
attention and budget. Brands tower above the
diffuse masses — they alone are unique, incomparable,
offering orientation and emotional support, simply
because they give the consumer the feeling of
having made the right choice, and this counts for a
lot. The choice of a brand is strongly linked with
emotional ties — and is there to stay. A consumer
who has decided in favour of a brand is not likely
to change to another one in the near future — this
brand has become part of his personal lifestyle. It
is no longer "a" brand; it is "his" brand.

However, a brand must be recognisable as such
at the point of sale — and that is not so easy in
view of the large number of messages transmitted
by other products there. This is where packaging
comes into the picture: It can work wonders with
its visual design — and unigue shape. This is because
each shape triggers associations and arouses the
consumer's emotions. This has now been recognised
by major brands all over the world and they are
consciously using the shape of the packaging to
position their brand. Some designs have even become

icons of modern times — not only as synonyms for
a product as such, but for a lifestyle.

For drinks, too, the trend is steadily moving
towards differentiation. We have taken account of
this development in recent years with numerous
new combibloc formats. combishape is the logical
continuation of this idea: Aseptic carton packs are
now being freed from their basic rectangular shape
by SIG Combibloc.

combishape
The power of a brand
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combishape communicates brand identities in a direct and unmistakable
way. Products in aseptic carton packs are given their own specific shape —
with combishape.

05 Unique: The individual shape
of a carton pack.

Thanks to combishape, drinks in aseptic cartons The number, type and size of the facings can be
can now be given their own creative shape for tailored to the product design — the high printing
the very first time. In fact, combishape gives a quality always guarantees a high-class look. Above
product an unmistakable appearance. In addition, all, however, products in combishape immediately

combishape offers a number of other benefits that catch the eye at the point of sale. Simply because
are of particular importance for suppliers of branded combishape is innovative — and unique. Branded
products. The pack design and filling concept products in combishape clearly set themselves apart
guarantee high product quality, while a new closing from the competition: Their identity has taken shape.
fitment with excellent pouring properties ensures

high user convenience. Many different ergonomic

shapes can also optimise the handling characteristics.

combishape
The individual shape
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Screw cap

Pull-tab

Lid

The adapter is fitted through a
punched round hole from the inside
of the pack

The sleeve made of tried-and-tested

composite material

Safe sealing

The base supports and characterises
the appearance of the carton

Safe sealing



combishape
Innovative carton design

Innovative: The combishape design.

The many benefits and possibilities offered by
aseptic carton packs are known worldwide and
proven a new each day — to consumers, fillers and
retailers. In the past, however, SIG Combibloc was
always bound by one restriction: The basic rectangular
shape of the carton. An innovative structure has
now been developed for combishape, marking the
end of the compulsory rectangular shape for carton
packs. The carton consists of different components
from which the final shape is created in the customer’s
filling machine. Each pack has a separate base,
which can take on different shapes — and which
characterises and supports the appearance of the
entire pack. The sleeve, base and lid as well as the
new shapeTwist screw cap are the basic components
of this new pack. shapeTwist consists of three parts:
Adapter, pull-tab and screw cap. The adapter is
fitted through a punched round hole from the inside
of the pack. After the pack has been filled, the
adapter is sealed with a pull-tab. Then the screw
cap is attached. An alternative without a screw cap

is available for single-serve products which do not
have to be reclosed. In this case, the product is
protected and opened by a pull-tab.

From an optical point of view, combishape is
a completely new type of pack. Nevertheless, the
contents still profit from the benefits offered by the
aseptic carton: The product is optimally preserved
and protected.



Tried-and-tested:

The composite carton structure.

In general, products in combishape are also
suitable for shelf storage at the point of sale or in
the consumer’s larder — without refrigeration,
preservatives or loss of quality. This is because the
sleeve, base and lid are manufactured from standard
composite material which has proved itself time
and again for combibloc cartons. For instance,
combishape also guarantees the high product quality
that is taken for granted by the consumers of
branded products. The composite material used for
combishape consists of different components, each
of which fulfils an important function: Cardboard,
polyethylene and aluminium. The internal
polyethylene coating forms a liquid barrier for the
product, while the external coating protects it from
moisture. Cardboard and aluminium give the pack
the necessary stability and protect the contents
from light, odours and oxygen. This ensures that
the valuable ingredients of juices and dairy products,
for instance, are retained for a long time.

Depending on the product and product
requirements, optional variations of the composite
material may also be used: As a result, a large variety
of different drinks can be packed in combishape.

combishape
Tried-and tested composite carton structure
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Unlimited: The variety of shapes.

With combishape, it is possible to realise carton
packs with different bases and shapes. The specific
shape for the respective product is created in close
cooperation with the customer. Simply because it is
the face the product shows to the world and should
communicate its "intrinsic values" as attractively as
possible. In this case, it is important to remember
that shapes have different associations in the
various cultural circles. It is therefore necessary to
find a shape that conveys the desired brand image
to the relevant market in the best possible way. We
are contributing to this process with the experience
we have accumulated in many decades of performing
international market surveys: We are familiar with
our customers’ markets — and know what will be
accepted where and how. All combishape styles are
available with different volumes: Anything goes,
from single-serve drinks for on-the-go consumption
to standard 1-litre packs.
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Unlimited variety of shapes

An important factor when selecting shapes is
logistics since changes of a few millimetres can offer
decisive benefits here. We have therefore developed
tools to ensure that the shapes are optimally tailored
to the customer's requirements in terms of logistics.






combishape
Handy shapeTwist cap

Handy: shapeTwist.

A high-quality branded drink must be fitted
with a device for ease of handling. The practical
shapeTwist screw cap offers maximum convenience
for opening, pouring and reclosing. The way it
works is evident at a glance: Open the screw cap
with one movement of the hand, remove the pull-tab
—and that’s it. The pack is now open and there
are no flaps or other pieces to interrupt the product
flow. The contents can be poured out easily through
the wide opening and people who are very thirsty
can drink straight from the pack — a popular type
of consumption for small formats in particular.
After reclosing, the pack is sealed tight. This ensures
that the product does not pick up any other odours

in the refrigerator. It also means you can take the
pack with you on journeys or trips. It can be opened
and closed as required — and nothing leaks from
the closed pack.




System competence from one source: This is another new feature

of the combishape filling system.

Integral: The filling concept.

Thanks to greater cooperation with the companies
of the SIG Group and selected external partners,
SIG Combibloc can assume overall responsibility for
every aspect right through to final packaging. The
years of experience we have accumulated with our
high-speed systems in the aseptic sector as well as
our know-how in shaping packs and developing
suitable downstream solutions are all united in our
new, integral packaging system.

Hole punching Adapter sealing Sleeve cutting Sleeve sealing Lid punching Lid sealing
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combishape
Integral filling machine concept
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combishape
Integral filling machine concept

/

;

%S 14
|




Uniform: The operating concept.

All components of the combishape filling
machine are perfectly tailored to each other to ensure
smooth, efficient production and can be easily
integrated into the customer's operating system.
Despite its complexity, the filling machine is surprisingly
easy to operate. This is because the entire filling
machine has a uniform operating concept and can
be monitored from four touch screen monitors. All
elements of the individual components can be viewed
here, including the circuit diagram. The machine is
operated directly from the monitor. Product data,
such as recipes, can also be accessed via the touch
screen. In the case of a product change, for instance,
this means that preset data for the appropriate
packaging material can be called up. The monitors
operate with a human machine interface (HMI)
that is easy to understand. Access and operating
authorisations can be assigned to different hierarchic
levels — thus minimising error sources.

In order to improve efficiency, the ECS efficiency
control system is also available for combishape. This
provides and documents up-to-date information on
the product cycle and, for instance, allows several
systems to be compared. The ESC also uncovers
any weak points in the process. Continuous process
optimisation on this basis increases production
capacity — and consequently the cost efficiency of
the filling machine.

combishape
Uniform operating concept









combishape
Full service

Thinking ahead: Service.

The shape of a pack that the consumer sees
on a supermarket shelf is the result of a process in
which SIG Combibloc supports its customers at all
times. To ensure that the contents and the pack are
joined together to create the best possible product
in every sense of the word, SIG Combibloc has
developed an integral, basically standardised service
system for its customers offering a large range of
useful tools, methods and services.

As and when required, cooperation starts with
the development of a product: We are familiar with
international markets and able to make proposals
for innovative product concepts that promise success.
We have developed a multi-stage method for
designing optimal shapes. In a first step, we present
a selection of possible shapes to the customer,
which we subsequently discuss with him and
modify if necessary. Feedback from potential
consumers is of vital importance — simply because
they have to identify with the product and make it
"theirs". Three to five shapes are selected for a
so-called "assessment test", in which they are judged
on the basis of their external appearance and haptics.
Each of these shapes is then subjected to a "handling
test" for opening, pouring and reclosing. The winners
of these tests finally have to pass a "shelf test" and
stand up successfully against the competition on

the supermarket shelves. It goes without saying that
we also advise and support our customers with
more complex home-use tests and in test markets.
The final result is the shape that is ideal for your
product and brand — also from a logistics point of
view. To this end, we have developed software to
optimise shapes for most efficient pallet use. In
addition, we can also help with the design of the
facings: One of our departments creates designs
which, in combination with the shape, give the look
you are searching for.

At present, combishape is the only aseptic carton
pack that allows you to express your brand identity
with a specific shape. Why not make use of the
opportunities offered by this?



The direct connection.

Austria

SIG Combibloc Ges. m. b. H.
Industriestrasse 3

A-5760 Saalfelden

T + 43 6582 79 90

F + 436582799270
info.cbee@sig.biz

Brazil

SIG Combibloc do Brasil Ltda.
Rua Iguatemi, 192 ¢j. 13
BR-Sao Paulo, SP 01451-010
T +551131684029

F +551131684018
sigcombi.cbwebra@sig.biz

China

SIG Combibloc (Suzhou) Co. Ltd.
Unit 5-6, 10/F

Century Financial Tower

1 Suhua Road, Suzhou Industrial Park
Suzhou 215021, PRC

T +865126761 3111

F +86512 6761 3222
info.cbcn@sig.biz

Czech Republic/Slovakia
SIG Combibloc s.r.o.
Cihlarska 661

CZ-503 11 Hradec Kralové
T +42 495800 711

F + 42 495 436 270
sigcombibloc.cz@sig.biz

France

SIG Combibloc S.AR.L.
1, rue d'Anjou

F-92604 Asnieres cedex
T+33141114242

F +33141114240
marketing.france@sig.biz

Germany

SIG Combibloc GmbH
Rurstrasse 58

D-52441 Linnich

T +492462790

F + 49 2462 79 25 19
info.sales@sig.biz

Great Britain

SIG Combibloc Limited
Blackthorn Way
GB-Houghton-le-Spring
Tyne and Wear, DH4 6JN
T +44 191 387 80 00
F +44 19138547 13
info.cbuk@sig.biz

Hungary

SIG Combibloc Kft

Arpéd krt. 4

HU-6000 Kecskemét

T + 3676 48 70 41 oder 44
F + 3676487045
sigcombibloc.hu@sig.biz

Italy

SIG Combibloc S.r.l.

Via Varese 18

1-20121 Milan

T +390229 0140 30

F +390229 0174 62
sigcombibloc.italia@sig.biz

Mexico

SIG Combibloc México S.A. de C.V.
Calle Amores N°334, Col. del Valle
MEX-03100 México, D. F.

T +525555368478

F +52 5556 87 3160
info.cbam@sig.biz

Netherlands

SIG Combibloc b.v.
Amarilstraat 11
NL-7554 TV Hengelo (o)
T + 3174 2554455

F + 3174 255 44 00
info.cbwe-nl@sig.biz

Poland

SIG Combibloc Sp. z. 0. 0.
ul. Bekasow 63/65
PL-02-803 Warsaw

T +4822644 17 02

F + 4822 644 34 75 133
sigcombibloc.pl@sig.biz

Romania

SIG Combibloc S.R.L.

Str. Av. Aley. Serbanescu Nr. 38
RO-7000 Bucharest

T +40 12321821

F +40 12321861
sigcombibloc.ro@sig.biz

Russia

SIG Combibloc Service Center

ul. Usacheva 33/2, Block 6, 2. Etage
RU-119048 Moscow

T +7 502 933 02 70

F +7 502 933 02 71
sigcombibloc.ru@sig.biz

Spain

SIG Combibloc S.A.

Avda. Doctor Severo Ochoa, 47, 1°B
E-28100 Alcobendas (Madrid)

T + 3491484 13 30

F +34 916617554
info-spain@sig.biz

Switzerland

SIG allCap AG

Industrieplatz

CH-8212 Neuhausen am Rheinfall
T +415267476 11

F + 4152674 65 85
info@sigallcap.com

SIG Combibloc (Switzerland) AG
Dolderstrasse 71

CH-8032 Zirich

T +4112537131

F +4112537132
sales.cbwe-ch@sig.biz

SIG Combibloc International AG
Industrieplatz

CH-8212 Neuhausen am Rheinfall
T +415267481 11

F +4152674 8123
info.cbin@sig.biz

Taiwan

SIG Combibloc Taiwan Ltd.

3F, No. 260, Ta Yeh Road, Peitou District
RC-Taipei, Taiwan R. O. C.

T + 886 2 2897 6000

F + 886 2 2897 6655
combibloc.taiwan@sig.biz

Thailand

SIG Combibloc Ltd.

Eastern Seaboard Industrial Estate
(Rayong)

33, Moo 4, Highway No. 331
Amphur Pluakdaeng

TH-Rayong 211 40

T + 66 389541 00

F + 66 38954103
info.cbas@sig.biz

United Arab Emirates

SIG Combibloc Obeikan FZCO
P.O. Box 54335

UAE-Dubai Airport Free Zone
T +9714 299 62 62

F + 9714 299 62 63
sales.ch-dubai@sig.biz

USA

SIG Combibloc Inc.

4800 Roberts Road
USA-Columbus, Ohio, 43228-9699
T + 1614876 37 00

F +1614876 8678
info.cbam@sig.biz

combishape
Contact
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